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Sample & Methodology 
• Interviews were conducted online amongst 20-44 year olds who live in London.  

The sample was broken down into two groups:

• Broad demographic quotas were set on age and gender.  All respondents are 
social grade ABC1

• This was a pre / post study:
- The pre wave was conducted between 8th and 24th May - sample size 500
- The post wave was conducted between 21st September and 7th October - sample size 

750

Cyclists Non cyclists

Those who have cycled in the 
last 6 months

Those who have NOT cycled in 
the last 6 months

Neutrals
(those who are quite unlikely to 
take up cycling in the next 12 

months )

Considerers 
(those intend to / quite likely to 
take up cycling in the next 12 

months)



Awareness & 
Recognition
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Have you seen or heard any 
advertising about cycling 

recently?

Have you seen or heard any 
advertising about cycling 

recently?

[Spontaneous]

Indicates significant differences
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Source: Q13 Have you seen or heard any advertising about cycling recently?
Base: Total Sample Pre (500), Post (748)  Cyclists pre (170) post (254), Considerers pre (190) post (284), Neutrals pre (140) post(209)

23

44

Pre Post

32

48

21

43

16

38

Pre Post Pre Post Pre Post

Cyclist Considerers NeutralsTotal

Spontaneous Advertising Awareness
Awareness of advertising about cycling has increased significantly since the pre 
wave

29% November 2008:
Awareness is higher YOY
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%

Indicates significant difference 
pre to post



© Synovate 2009 6

2

3

11

12

14

26

27

48

Old ad mentions

Danger

Endorsed by the mayor / Boris Johnson

Enjoyable / fun

Easy / convenient

Specific ad mentions

Events

Encourages Cycling

Spontaneous Advertising Awareness – What they recall
Approximately 50% recall that the ads were encouraging cycling.  A quarter make 
specific mention to the latest ads 

Cyclists Considerers Neutrals

53%

24%

21%

11%

11%

9%

3%

2%

43%

29%

33%

19%

11%

9%

3%

1%

49%

29%

24%

12%

13%

16%

2%

2%

%

%

%

%

%

%

%

%

Source: Q14a  You said you remember seeing advertising recently. Please type in everything you remember about the advertising
Base: All those who have )  Cyclists post (254), Considerers post (284), Neutrals post(209)

Adverts for the

“Adverts for the 
Skyride, and a London 

Transport poster 
encouraging people to 

get cycling”.

“It was about joining a 
Friday Cycling Club”

“Posters promoting 
cycling at tube 

stations”

“Mayor of London, 
Boris Johnson was 
trying to promote a 

Cycle to Work Day in 
London”
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Source: QA1a – QA6a Have you seen this ad before?
Base: Total (748) Cyclists (254), Considerers (284), Neutrals (209)

45

55

42

32

Total Cyclists Considerers Neutrals

Recognition of ‘Any Ad’
45% of people recognise at least one element of the campaign.  Cyclists are more 
likely to recognise the campaign than the other cycle groups

%

%

%

%



Ad Communication 
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20
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60

70

80

90

100

Made me feel more positive about Cycling
in London

Makes me want to find out more I can really relate to what they're saying

Total Cyclist Considerer Neutral

Source: QA7 TV ad response – To what extent do you agree with the following statements?
Base: Recognisers of any ad - Total (346), Cyclist (141), Considerer (129), Neutral (67)

Ad Response
Approximately two thirds of the key target agree that the ads make them more 
positive about cycling and make them want to find out more about cycling  
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20

30

40

50

60

70

80

90

100

Cycling is becoming
more popular in

London now adays

More things are
being done to help

people cycle in
london

I should cycle / cycle
more

I w ant to cycle /
cycle more

Cycling is a modern
w ay to travel

Cycling is something
that people like me do 

Cycling is something
that I'm missing out

on if I don’t do it

Total Cyclist Considerer Neutral

Source: QA8 TV ad response – To what extent do you agree with the following statements?
Base: Recognisers of any ad Total (346), Cyclist (141), Considerer (129), Dual (67)

Prompted ad communication 
The ads have communicated best amongst cyclists and considerers.  
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Attitudes
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77

71
69

44

83

78
75

55

Cycling is becoming more popular Cycling is enjoyable Cycling is a convenient way of
getting about

A lot is being done to improve
cycling in London

pre post

Attitudes to cycling
Attitudes towards cycling are significantly more positive on key measures following 
the campaign

Source: Q12a Attitudes to cycling – to what extent do you agree with the following statements?
Base: Total sample Pre (500), Post (748)

69%November 2008 scores 66% 71%
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75

86

54

27

53
51

78

89

55

30

56

50

Cycling is an
interesting way to

travel

Cycling provides good
value for money

Cycling is for
everybody

London is a good city
for cycling

Cycling is a method of
transport that I would

use and/or recommend

Cycling is stressful

pre post

Attitudes to cycling
Other attitudes remain relatively stable following the advertising

Source: Q12a Attitudes to cycling – to what extent do you agree with the following statements?
Base: Total sample Pre (500), Post (748)
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68% 79% 45%49% 26% 46%
November 2008 scores
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79
75 73

76

87

50

23

50 49 49

88

81
78 80

92

61

39

64
61

52

Cycling is
becoming more

popular

Cycling is
enjoyable

Cycling is a
convenient way
of getting about

Cycling is an
interesting way

to travel

Cycling provides
good value for

money

Cycling is for
everybody

London is a good
city for cycling

Cycling is a
method of

transport that I
would use and/or

recommend

A lot is being
done to improve

cycling in
London

Cycling is
stressful

Non Recogniser Recogniser

Attitudes to cycling – by recognisers
Recognisers of the campaign are significantly more positive about cycling on most 
measures

Source: Q12a Attitudes to cycling – to what extent do you agree with the following statements?
Base:  Post wave only Recognisers  (346),  Non recognisers (402)
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7

3

3

1

9

18

58

15

1

3

4

1

10

7

57

Have been out for trial runs

Have joined a cycle club

Have made practical arrangements to cycle /
park at work

Have bought cycling clothing equipment

Have had / signed up for cycle traning

Have had an existing bike made roadworthy

Have purchased / acquired a bike

None (yet)

pre 
post

Action taken amongst considerers
The numbers of considerers who have purchased a bike as increased over the 
summer. However, recognisers of the campaign are not more likely to do so

Source: Q9d What practical steps have you taken towards taking up cycling?
Base: Total Pre (190) Post (284)
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Claimed Behaviour
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How do you think the amount you cycle in 
London is compared to this time last year?  

Would you say you have cycled…

How do you think the amount you cycle in 
London is compared to this time last year?  

Would you say you have cycled…

• A lot more
•A little more
•About the same
•A little less
•A lot less
•Didn’t cycle last year and 
not cycling this year
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37 29

14
18

8 20
A lot More

A little More

About the same

A lot less

Didn't cycle this year and
not cycling this year

A little less

23
19

10
89 5

Non recognisers Recognisers

Amount cycled compared to last year – Post Wave
38% of recognisers of the campaign claim to cycle more than before, compared to a 
fifth of non recognisers
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%

Source: Q9b/c how often did you cycle this time last year / nowadays?
Base: Those who cycle more at Q9a post wave only (142)

A lot more

A lot less

Didn’t cycle last year and 
not cycling this year

A little more

A little less

30% of total sample claimed to 
cycle more this year

38%


